
SEO Blog Post Template 

Post Title: [Working Title of Your Blog Post - Can be 

adjusted later] 

SEO Optimized Title (for SEO Title Tag): [Keyword-Rich, 

Compelling Title - Include Primary Keyword, Aim for 

Click-Through, e.g., "Keyword Phrase: Benefit or How-to 

+ Power Word"] 

Meta Description: [Compelling, Concise Description - 

Include Primary Keyword & Benefit, Entice Clicks from 

Search Results, ~150-160 Characters] 

I. Keyword Research & Planning 

●​ Primary Keyword: [Your Primary Keyword - The Main 

Focus of the Post] 

○​ Search Volume (Monthly Estimate): [Research and Note 

Estimated Monthly Search Volume] 

○​ Keyword Difficulty (Score/Assessment): [Note Keyword 

Difficulty Score from Research Tool] 

○​ Search Intent (Informational, Transactional, etc.): [Describe 

the Dominant Search Intent] 

●​ Supporting Keywords: 

○​ Keyword 1: [Supporting Keyword 1] 



○​ Keyword 2: [Supporting Keyword 2] 

○​ Keyword 3 (Optional): [Supporting Keyword 3] 

●​ Target Audience: [Describe Your Ideal Reader - 

Demographics, Interests, Knowledge Level] 

●​ Post Objective: [What is the Main Goal of This Post? - 

Drive Traffic, Generate Leads, Brand Awareness, 

etc.] 

II. Blog Post Outline & Structure 

●​ H1 Header (Blog Post Title): [Your SEO Optimized Title - 

Include Primary Keyword Naturally]​

 

●​ Introduction (Paragraph 1): [Engaging Hook to Grab Reader 

Attention, Briefly Introduce Topic and its 

Relevance]​

 

●​ Introduction (Paragraphs 2-3): [Expand on Introduction, 

Clearly State the Value Proposition of the Blog 

Post, Briefly Outline What Readers Will Learn]​

 

●​ H2 Header 1: [Keyword-Rich H2 Header - Include 

Primary or Supporting Keyword, Represent Main 



Section Topic]​

 

○​ Paragraphs: [Content for H2 Header 1 - Provide 

In-Depth Information, Organically Integrate 

Keywords, Focus on Value] 

○​ Bullet Points/Lists (Optional): [Concise Information, 

Key Takeaways, Improve Readability] 

○​ Image/Visual (Optional - Description & Keyword for Alt Text): 

[Description of Visual - e.g., "Infographic 

illustrating the benefits of keyword research"] 

●​ H2 Header 2: [Keyword-Rich H2 Header - Include 

Primary or Supporting Keyword, Represent Main 

Section Topic]​

 

○​ Paragraphs: [Content for H2 Header 2 - Provide 

In-Depth Information, Organically Integrate 

Keywords, Focus on Value] 

○​ Bullet Points/Lists (Optional): [Concise Information, 

Key Takeaways, Improve Readability] 

○​ Image/Visual (Optional - Description & Keyword for Alt Text): 

[Description of Visual - e.g., "Screenshot of 

Keyword Research Tool"] 



●​ H2 Header 3 (and subsequent H2 Headers as needed - repeat 

the structure above): [Keyword-Rich H2 Header]​

 

○​ Paragraphs: [Content for H2 Header] 

○​ Bullet Points/Lists (Optional): [Concise Information, 

Key Takeaways, Improve Readability] 

○​ Image/Visual (Optional - Description & Keyword for Alt Text): 

[Description of Visual] 

●​ H3 Header (Example Subheading under an H2): [Keyword-Rich 

H3 Header - Further Divide Sections for 

Readability, Use Supporting Keywords]​

 

○​ Paragraphs: [Content for H3 Header] 

●​ Conclusion: [Summarize Key Takeaways, Reiterate Main 

Points, Reinforce Value Proposition]​

 

●​ (Optional) Call to Action (If Applicable based on Blog Post Goal): 

[Clear Call to Action - e.g., "Learn More," 

"Download a Resource," "Contact Us," with Link]​

 

III. Content Creation Notes & Reminders 

●​ Writing Style: [Formal, Informal, Expert, Witty, 

Engaging - Specify Your Desired Tone] 



●​ Audience Language: [Consider Your Target Audience's 

Language and Knowledge Level - Avoid Jargon or 

Explain Technical Terms] 

●​ Value-Driven Content: [Ensure Content Provides Genuine 

Value, Addresses User Needs, Offers Actionable 

Insights] 

●​ Organic Keyword Integration: [Focus on Natural Keyword 

Placement, Avoid Keyword Stuffing, Prioritize 

Readability] 

●​ Internal Linking Opportunities: [Identify Pages on Your 

Website to Link to Naturally within the Content] 

●​ External Linking Opportunities: [Identify Authoritative 

External Sources to Link to for Credibility] 

●​ Readability Check: [After Writing, Review for 

Readability - Short Paragraphs, Clear Sentences, 

Headings, Bullet Points] 

IV. On-Page Optimization Checklist (Pre-Publishing) 

●​ SEO Title Tag Optimized? [Yes/No - Check Character 

Length, Keyword Inclusion, Click-Through Appeal] 

●​ Meta Description Optimized? [Yes/No - Check Character 

Length, Keyword Inclusion, Compelling Summary] 



●​ H1 Header Optimized? [Yes/No - Include Primary Keyword 

Naturally] 

●​ H2 & H3 Headers Optimized? [Yes/No - Include Relevant 

Keywords Where Appropriate] 

●​ Image Alt Text Optimized? [Yes/No - Descriptive Alt Text 

with Relevant Keywords for ALL Images] 

●​ URL Structure Optimized? [Yes/No - Concise, 

Keyword-Rich, User-Friendly URL] 

●​ Mobile-Friendliness Checked? [Yes/No - Preview on 

Mobile Devices] 

●​ Grammar & Spelling Checked? [Yes/No - Proofread 

Carefully!] 

V. Post-Publishing & Promotion (Optional Notes) 

●​ Social Media Promotion Plan: [Outline How You Will Share 

on Social Media - Platforms, Angles, Hashtags] 

●​ Link Building Strategy (If Applicable): [Note Any Link 

Building Efforts You Plan to Undertake] 

●​ Performance Tracking Metrics: [Define Key Metrics to 

Track Post Performance - Organic Traffic, Rankings, 

Leads, etc.] 

 

Important Notes for Using This Template: 



●​ Keyword Research is Key: The template is only as effective as 

your keyword research. Invest time and use proper tools to identify 

relevant and valuable keywords. 

●​ Content Quality Comes First: SEO is important, but high-quality, 

engaging content is paramount. Focus on providing genuine value 

to your readers. 

●​ Organic Keyword Integration: Avoid keyword stuffing at all costs. 

Integrate keywords naturally and prioritize readability. 

●​ Adapt and Iterate: This is a template, not a rigid rulebook. Adapt it 

to suit your specific needs and content style. Continuously analyze 

your results and iterate on your process. 

●​ Use SEO Tools for Analysis: Utilize SEO tools to monitor your blog 

post's performance, track keyword rankings, and identify areas for 

improvement over time. 

(SEO Blog Post Template End) 

 


